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1. Introduction
Abstract
Without data on religious constituencies, religious leaders cannot make informed decisions on
how to meet the needs of religious practitioners. Previous surveys of Jains in North America
have captured the demographics, but none have examined beliefs, practices, views, or needs. Our
survey, which captured this information, contained nearly 100 questions, which took most
individuals approximately 15 minutes to complete. We primarily promoted the survey to
individuals from the US and Canada through major Jain religious organizations such as JAINA
(Jain Associations in North America), JITO (Jain International Trade Organization), and YJA
(Young Jains of America), a postcard mailer, several email blasts, a referral-based raffle, and
social media platforms. This resulted in 2,287 responses, of which 1,667 (the respondents from
North America) will compose the sample of analysis. These 1,667 respondents represented
several trends in the Jain population, including, but not limited to, the following: strong beliefs in
Jain unity, the prevalence of alcohol consumption across age groups, high consumption of eggs
in baked goods, high agreement with reincarnation, and language barriers in practice, high
acceptance of a non-Jain vegetarian spouse. The survey results are representative and applicable
to all Jains living in North America due to the robust sample size and nationwide distribution of
the survey questionnaire. Although the survey sample shows some skew toward Jains who are
male, born and raised in India, and also Jains that are on the JAINA mailing list, the results still
provide a comprehensive, 360-degree view of Jains. Along with the survey data, the authors have
also shared recommendations that allow Jain religious leaders, scholars, sadhus and sadhvis,
religious teachers, and laypersons to enact change and implement recommendations at every
level of Jainism and the Jain Way of Life (JWOL).

Goals
The central goal of undertaking this survey was aimed at a better understanding of North
American Jains from various ages, backgrounds, marital statuses, and genders. Specifically, we
wanted to collect data on their:
-

Happiness, contentment, and emotional management
Participation in religious practices
Involvement in Jain Way of Life practices
Alignment of beliefs in the Soul/Karma, reincarnation, self-effort (Purusharth)
Views on marriage, family, children, and raising them with Jain beliefs
Outlook on the future of religious practices anticipated challenges.
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Based on the data collected and further analysis, the survey goals expanded into creating
actionable, data-driven recommendations about best practices for Jain organizations, leaders,
monks/nuns (Sadhus/Sadhvis), scholars, and families. From the data, specific recommendations
were made on how to strengthen the core of Jainism, expand Jain practices, diet trends, cater to a
diverse population of Jains in age, background, and beliefs, interpret the impact of external social
and political trends, and better understand marriage and parenting.
An added benefit that the survey had, as expressed by some of the respondents, is that it gave
them a chance to reflect on their own Jain practices.

Methodology Summary
The survey (Appendix 2 and Sait et al.) was developed over a six-month period with multiple
pre-testing and feedback (n = 50) cycles. The Google Form was designed by the authors, who
are subject matter experts, as well as advisors and who are both members and leaders of several
Jain temples and JAINA LRP (Jain Associations of North America Long Range Planning) team
members. The questionnaire was designed in English and words were refined to include
terminology related to the Jain religion and its practices.
Based on approximately 150,000 Jains in North America, power measurement requires
approximately 800 responses (N) for a margin of error of 5%. However, every question has a
slightly different margin of error based on the sub-population that the question was attempting to
address. For example, respondents who are in mixed marriages to non-Indians were
underrepresented.
The response rates of multiple campaigns ranged widely. A postcard mailer was sent to 10,000
families, yet it yielded only a 2% response rate. A direct email campaign to the same families
had a response rate of 1.5%. On the more effective side, personal outreach to Jain friends and
families had a response rate of 10-20%.

Prior Research
The First North American survey (Jain Center of Greater Boston 2-10) was done when the Jain
Center of Greater Boston published a directory of Jains in North America. The number of Jain
Centers and families that added their demographic and contact information (e.g., family
members, address, email, year of birth for kids, kids’ colleges) to the directory grew from 9
centers and 1,900 families in the 1979 directory publication to 65 centers and 8,000 families in
the 2005 directory publication.
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2. Findings
Demographics Results and Recommendations
Respondents Demographic Breakdown
A total of 2,287 responses were received, of which 1,667 respondents were from North America.
Only North American responses, as shown in Figure 1, were analyzed.

Figure 1. Survey respondents percentage breakdown by gender, age groups, and geographic
locations with n=1,667.
As noted from these three breakdowns, our response set contained more male responses than
females. Additionally, both the youngest and oldest age groups contained fewer responses than
should be proportionally expected. Third, individuals raised in India outnumbered individuals
raised in North America three-to-one, though this may be represented simply due to the number
of Jains who have immigrated to the USA. After conducting a power analysis and examining
specific subpopulations on a case-by-case basis, we are confident that our survey results are
representative, though a few demographics are underrepresented.
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Language
Jains in North America speak multiple languages with English, Hindi, and Gujarati being the
predominant languages as shown in Table 1. However, English is the dominant language for
most of the younger age segments for Pathshala studies.
Hindi

Gujarati

Marathi

Kannada

Marwadi

24%

15%

14%

11%

10%

Table 1. In addition to English, most Jains are conversant in Hindi followed by Gujarati.

Profession
In the ’70s and ’80s, many Jains came to North America for their graduate degrees in
engineering and medical professionals with some intention of going back to India.. More
recently, immigrants from India come to seek better opportunities, make money, and find a better
life for themselves and their children. Jains have diversified in their profession as shown in Table
2 below.
Engineering
(IT)

Engineering
(Non-IT)

Medical

Finance

Business

Management

Yr. 2021

24%

15%

14%

11%

10%

6%

Yr. 1992

3.5%

32%

14%

7.5%

16%

4.4%

Table 2. Jains have significantly expanded in the Engineering IT profession and some increase in
Finance (% of respondents in these professions). Data for 1992 was from JCGB Directory, 1992.

Psychographic Data
A strong component of population analysis is understanding their psychographics.
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Figure 2. Across the board, Jains widely believed they possessed attributes that are associated
with a strong Jain core and considered positive by society.
For example, 98% agreed with the statement that they were open to other points of view, and
99% believed that they were honest. In fact, more than 90% of Jains agreed with every
self-reflective statement listed in the survey, indicating a remarkably strong perception of self.
On these self-reflective questions, Jains overwhelmingly believed they were happy, forgiving,
honest, selfless, and self-aware. This level of the agreement demonstrates self-confidence on part
of many Jains, and perhaps an indication of AAA’s (Ahimsa: Non-Violence, Anekatvad:
Non-Absolutism, and Aparigraha: Non-Possession) (Jain 12-18) effects on our own perceptions.
Together, this data illustrates the following key takeaways and accompanying recommendations:
Recommendation: From the survey data, Jains have a strong belief in their ability to
manage their own passions (anger, ego, deceit, and greed) and be open to other views,
remain forgiving, and stay balanced. However, as in any self-reported survey, the actual
practice may not match the self-perception for many Jains. Jain monks, leaders, teachers,
and parents across the board should acknowledge (“we know you think you are able to
manage your greed… “), reinforce (“and we know many of you can”), but they need to
make this part of their Jain Way of Life (JWOL) through daily and proactive practice
(“but you should strive to not just mentally forgive, but express forgiveness face-to-face
frequently and add it to your prayers”).
Recommendation: Many Jain lecturers give parables of ancient times or describe Indian
settings when communicating Jain principles to North American Jains. These examples
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should follow current North American practices, and describe incremental actions on a
day-to-day basis.

Religious Practices Results and Recommendations
Are Jains Doing a Few Minutes of Prayers Daily and/or Weekly?
Participation in religious activities is a hallmark of all religions, including Jainism. Respondents were
asked about the frequency of their participation in various Jain religious practices.

Figure 3: Only 68% of Jains chant Namokar mantra every day.

The Namokar Mantra, which Jains are taught to say every day and even multiple times a day, is
one key practice. Only 68% of Jains in North America chant Namokar mantra daily. Among
those 50+ and India-born Jains, an overwhelming proportion (80%+) chant Namokar mantra
every day. In contrast, only about one-half of Jains raised in North America say it daily.
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Figure 4. Survey response of religious, rituals, and physical exercise performed by Jains daily,
weekly, monthly, and rarely/never shows only 74% are doing the basic Namokar mantra daily.
Prayers other than the Namokar mantra and mala or rosaries are practiced by primarily 50+ folks
and India-born Jains. Puja, Samayik, Swadhyay, and Pratikaman are done less frequently.
Recommendations: The meaning of Namokar mantra (where we do namaskar and appreciate the
qualities of enlightened souls, monks, and nuns), should be explained. In fact, the meaning
should not just emphasize that they are accomplished souls and people, but it should highlight the
qualities of AAA and how they have managed their anger, ego, greed, etc. Specifically, they can
add elements of the elevator pitch (I will practice Non-Violence, Non-Absolutism, and
Non-Possessiveness; this will help me manage my anger, ego, deceit, and make me and other
around me happy and healthy). Chanting Namokar mantra daily at least three times as part of
their daily meditations should be reinforced as a fundamental practice of our religion.

Are They Going to the Temple?
Regarding temple attendance, one in four Jains visit temples daily or weekly. About 4 in 10 go to
temples once a month. Leading reasons for respondents not visiting temples include the lack of
time and distance of the nearest temple from their home. During the 2020-2021 period,
COVID-19 was also a major impediment to temple attendance.
Recommendations: Bolster individual and group Jain prayer sessions online and via
Zoom, as temple visitations are limited by time, temple proximity, and the pandemic.
Many Jain temple leaders have been hesitant, pre-pandemic, to offer online activities as
this may reduce physical temple participation. This is a delicate balance which each
community needs to address.
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Are Jains Exercising and Meditating?

An overwhelming proportion of respondents
exercise daily or weekly (as shown above in Figure
5). The only exception is Jains in the 30-39 age
group. Almost one-half of Jains in the 50+ age
group perform either daily or weekly Yoga.
Interestingly, Jains born in North America practice
meditation more frequently than India-raised Jains.

Figure 5. Jains are exercising, doing yoga, and meditating.
Recommendation: Jains appear to be a healthy lot. Many Jains who participate in rituals
are in fact meditating. However, most appear distracted as they have their eyes open and
scan the surroundings. Adding specific meditations in English which can include some
breathing, some Jain core teachings, and some mindfulness may increase the efficacy of
their meditation and appeal to the younger generation.

Diet & Consumption Results and Recommendations
Tension Between Vegan and Jain Food
One of the core tenets of Jainism is Ahimsa (Non-Violence). An area in which this principle is
tested daily is our diet. According to Jainism, a Jain diet should be composed of items that result
in minimal Himsa (violence). The starting point for a diet which follows these beliefs is a
Vegetarian diet. Not only is this diet a core implementation of the Jain Way of Life, but it is also
one of the practices which are heavily spotlighted as the core of Jainism. According to the
survey, this practice is unsurprisingly observed by 95% of the respondents in North America. It’s
worth celebrating that one of the pillars of the Jain Way of Life is strong but worth noting that
5% of the respondents are indirectly indicating that they consume meat or eat eggs. Although
small, this percentage is something worth keeping an eye on overtime.
Recommendation: Celebrate the practice of Vegetarianism in the Jain community, but
keep an eye on the trend. Many Pathshala kids roll their eyes when teaching about
Vegetarianism as they claim they are already strong vegetarians. However, Pathshala
teachers should continue to reinforce vegetarian practice including specifics of meat
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production and its impact on health and the environment. This will also help students
share their vegetarian lifestyle with their friends and colleagues.

Egg Consumption
One of the easier ways to deviate from a vegetarian diet in North America is to consume eggs or
products with eggs in them. More than half of Jains in North America (52%), based on our
survey, consume eggs in baked goods. This practice is more common for Jains raised in North
America than those raised in India. 37% of North American raised Jains frequently eat eggs,
compared to 26% for Indian raised Jains. Until the relatively recent increase in popularity of
veganism, eggless alternatives for desserts and baked goods were not easily accessible in North
America. However, there has been an explosion in the availability of vegan alternatives in recent
years and we are seeing Jains adopting this new diet.
Recommendation: Educate and inform the Jain community and Pathshala students of the
availability and benefits of egg and dairy alternatives and that egg consumption is against
the core concept of Ahimsa. Emphasize that Himsa still takes place with the consumption
of these products, despite the product being indirectly consumed.

Jain vs. Vegan Food

Figure 6. Nearly equal percentage of Jains on the average follow Vegan and Jain Diet. However,
there is very little overlap (2.5%) between the two groups.
Approximately 30% of respondents follow a Vegan diet or lifestyle, irrespective of their age
group. For the Jain diet, the aggregate statistic is similar; however, the practice of the Jain diet is
correlated with age. Older individuals are more likely to practice a Jain diet than younger
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individuals, as can be seen in the chart below. The biggest surprise however is the lack of overlap
between the two diets. Although the aggregate statistic is similar, only 2.5% of respondents
follow both a Jain and a Vegan diet. This means that there are at least two distinct sets of diets
being equally practiced in our community.
Recommendation: Jain sanghs already serve Jain (roots free) meals. They should now
make all meals Jain and vegan which combined is a dietary preference on the average for
60% of their members.

Alcohol Consumption
Lastly, when speaking about diet, we tend to forget about liquids, or more specifically alcohol.
Although alcohol and meat consumption is more or less equally Himsic in Jain philosophy, the
survey indicates North American Jains believe otherwise. Almost 40% of them consume some
amount of alcohol. 19 to 29-year-olds are the most likely to consume alcohol with 62% saying
they consume it occasionally. The rest of the age groups hover around 40%. Unfortunately,
alcohol consumption is extremely common amongst North American Jains, especially amongst
the youth, painting a bleak outlook for alcohol consumption amongst Jains. When it comes to
Jain practice and way of life, we see abstaining from alcohol consumption as the practice which
has the highest risk of being forgotten and ignored.
Jains that follow Jain diet (no root vegetables, etc.), 96% of these Jains never consume alcohol
and 77% of Jain vegans never consume alcohol.

Figure 7. Consumption of alcohol among Jains is common across all age groups.
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Recommendation: Educate Jains, especially children under the age of 19, on why Jains
should abstain from alcohol consumption. Specifically, develop a coherent and effective
strategy to educate youth on the externalities of alcohol consumption before they go to
college.

Consumption of Leather and Cruelty Based Products
Leather car seats, wallets, purses, and shoes continue to be consumed by 74 % of Jains and older
age group consumer more as shown in Figure 8. Even Jains that follow the Jain diet (refrain from
root vegetables), 41% use leather and 31% of Jain-vegans use leather.
Recommendations: Deeper messaging and education are needed on the reduction of
cruelty-based products. Jains need to recalibrate their understanding of the level of Hinsa
in leather-based products (5 sense being) to root vegetables (1-3 sense beings) and forgo
leather products at the same level as the practice of vegetarian diet.

Figure 8. Younger Jains are using less leather products and all Jains proactively purchase
non-cruelty products.
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Jain Fundamentals Results and Recommendations

Figure 9. Jains agree that self-effort is critical and they also believe that life/future is
predetermined and that they will re-incarnate.
Right faith in Jainism requires belief in soul, karma, and reincarnation. 90% of respondents agree
with the existence of karma and karma particles attaching to the Soul. However, only 76%
believe in reincarnation and 42% believe that life and the future are predetermined but of this
42% believe that through Purusharth (self-effort) they can change life and overall 92% believe
that through their efforts they can change a life. Age was not a factor in their responses except in
the ages group 19-39, 30% believed in predetermined life as compared to 50%+ for ages 50 and
higher. North American raised Jains had a much lower belief in life being predetermined (27% as
compared to 47% of Indian raised Jains). In comparison to Jains in India where belief in Karma
is 75%, reincarnation is 23%, and fate is 51% ( (Pew Research Center #)), North American Jains
have a much stronger belief in karma and reincarnation but much less faith in fate.
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Recommendations: Jain scriptures consistently emphasize self-effort but at times is
mis-interpreted. Focusing on self-determination and Purusharth is important and focusing
too much on predetermined life will turn off most of the younger age groups.
Over 62% of younger Jains were aware that Mahavira was not the founder of Jainism and that
Jainism is not an offshoot of the Hindu religion (82%). However, older Jains were not as aware
of this.
Jains have asserted that their religion is a scientific religion (due to the belief that plants have
life, vegetarian diet, the practice of non-violence and forgiveness, boiling water before drinking,
fasting, Jain mathematics, etc.). Over 75% of the younger population and 88%+ of the older
Jains agree.
Recommendation: Continue re-enforcing in Pathshalas and lectures that Jainism is a
scientific religion. At times the rituals and stories may distract Jain youths and young
adults from the strong harmony between science and Jainism. Being well versed or
having science examples and facts to present alongside Jain teachings will help attract
Jains. Also build bridges between science and Jain practices of AAA, forgiveness,
gratitude, vows, reflections, Ten dharmas, psychology, human behavior, and mind
management.

AAA Core Message
Jains have had a mixed message about what Jainism is. Early in 2005, many Jain leaders,
scholars, monks, and laypeople were interviewed by the author (Y.Jain) as part of LRP’s data
gathering and focus groups discussions, and were asked, “What is Jainism?” The responses
ranged from describing Soul, Karma, an offshoot of Hinduism, Jain diet, etc. Most of these
messages were confusing, hard to understand for a non-Jain, and many times incorrect. There
was no clear unified message. JAINA Long Range Planning committee developed and promoted
an elevator pitch (JAINA LRP, Y.Jain, M.Jain) which included at its core the AAAs
(Ahimsa-NonViolence, Anekantvad - NonAbsolutism, and Aparigraha - NonPossessiveness;
Jainism is a religion and a way of life… we have three core practices). A direct result of this
initiative is shown in the current survey data that 95% of the Jains agree that the core of Jainism
is AAA and the response is consistent across age and background. This is as strong as belief in
Vegetarianism.
Recommendation: A unified vision/mission and a consistent message and branding that
all members can articulate are critical not just for not just corporations but religions and
religious organizations. The focus for all monks, scholars, Pathshala teachers, and parents
is to develop material and include AAA in their lessons, prayers, meditation, as well as
messaging outside of Jain communities in press releases, presentations, and lectures. This
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elevator pitch should be the footer for all Jain organization correspondences internally as
well as externally. All temples should display this prominently in their temples including
near or around the idols.

Marriage and Relationships Results and Recommendations
Jain, Non-Jain, Non-Indian Spouse
One of the most stressful times for parents and young Jains is their marriage. The chemistry
between the couple is a major factor in these decisions, but religion, dietary practice, and
background certainly affect these decisions too.

Figure 10: Jain’s spouses’ background as Jains, Non-Jain Indian, and Non-Jain and Non-Indian
with younger Jains having higher percentage of non-Jain spouses.
To understand Jains regarding marriage and relationships, we need to first understand the
demographics behind those already married. Nearly 85% of respondents who were married were
wedded to partners who grew up in India, while only a mere 12% were married to partners who
grew up in the US. A smaller percentage, 4%, grew up in other countries.
Corroborating with this distribution are the ethnicities and religions of partners spliced by age.
For anyone above 30 years old, partners tend to be overwhelmingly Jain and Indian, especially in
older age groups. However, in the 19-29-year-old age group, where a small, though significant,
subset are married only 50% are married to Jain-Indian 36% are married to non-Jain-Indian,
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while the remaining 14% are married to non-Jain non-Indian spouses. This means that 50% of
the 19-29-year-old subset from our sample is married to non-Jain spouses.
That raises the question: how do Jain religious practices change specifically within that subset,
that group of 19-29-year-olds? Diving deep into those responses, we observe the following
trends:
- 66% of non-Jain spouses still attend a Jain temple as frequently as their Jain spouse.
- 84% of non-Jain spouses practice vegetarianism.
These statistics reveal a promising truth about those married to non-Jain spouses. Many are still
linked to their temple communities, as evidenced by 2 out of every 3 non-Jain spouses attending
the temple as frequently as their Jain spouse. This not only expands the religious community, but
it serves to bolster the practices of these families and helps improve visibility for our religion.
Additionally, one of our key values, vegetarianism, is alive and well within these families. A vast
majority retain the practice, even when marrying outside the religion.
Recommendations: Continue welcoming non-Jain spouses, Indians, or non-Indians.
However, no Jain sanghs have a structured program to welcome non-Jain spouses. Such a
“welcome kit” would reduce the burden on the Jain spouse, as they may not be
comfortable with their own Jain knowledge to share Jain history, beliefs, and practices
and how it compares to a non-Jain spouse’s own religion. Such a program can strengthen
the family's Jain core. Given that not all Jain sanghs can develop and present such a
program, a good start can be an online “welcome and discussion” quarterly session for
non-Jain spouses, a blog, and a Q&A forum.

Finding a Jain Partner
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Figure 11. Single Jains marrying Jains, Non-Jains, and Vegetarians. Most younger Jains accept
marrying non-Jain vegetarians.
Vegetarianism appears to have become a key aspect of the psychology of young Jains when
finding a life partner. For the majority of Jain youth, there exists a desire to marry a vegetarian,
with 75% of the 30-39-year-old age group, 76% of the 19-29 age group, and 78% of the 13-18
age group expressing that preference, regardless of what religion their spouse belongs to. If we
look at the same age groups but for agreement with the statement “I will marry a Jain,” we see
that a much smaller frequency (30% in the 13-18 age group, 40% in the 19-29 age group, and
29% in the 30-39 age group) agree. This tells us that values, not religion, are what young Jains
are focused on.
In finding a potential spouse, 52% of young Jains don’t want help in finding a spouse-indicating that young Jains tend to be independent in major decisions. Perhaps reflective of their
upbringing in North America, where societal values lean towards making it on one’s own terms,
these Jains seem to embrace the concept of self-sufficiency.
Recommendations: Trends here should gravely concern all Jain leaders as high mixed
marriage ratio is a doom’s day scenario for the existence of Jains in North America. A
conscious decision to choose a spouse of same faith directly impacts one’s ability to
practice Jain Dharma. With over 50% of Jains marrying non-Jains, reversing this trend
may not be possible. However, holding this number may also be a challenge. Younger
demographics, as opposed to older ones, tend to marry outside the religion more
frequently. This may be a byproduct of their local environment and culture being majority
non-Jain, and thus an availability bias, but it may also stem from other factors. The
following are the recommendations for promoting Jain-Jain marriage:
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a. Through Pathshala and home religious education, strengthen children’s and
youth’s Jain core such that they appreciate a person with a Jain background and
are willing to work harder to search for a Jain spouse.
b. Parents should strongly reinforce to the children of their preference that they
marry a person of Jain background. Parents should create an environment for their
children that promotes life-long friendship with people who practice the same
faith, diet, and lifestyle? Parents should try harder to “influence” the decision
making process.
c. Jain sanghs, JAINA, and YJA must continue creating an environment where
young Jains can meet and develop a strong friendship and potentially meeting
their spouse.
d. Jains in North America do not have any formal ceremony or rituals to convert a
non-Jain spouse to Jain spouses. JAINA Education Committee should develop
guidelines for including non-Jains into the Jain fold. A request can be made to the
non-Jain spouse, in addition to continuing vegetarian practice, to include
Namokar Mantra in his/her daily practice. In addition, raise their children to be
Vegetarians and send them to Pathshalas such that the family core remains Jain.
Furthermore, no matter what religion the non-Jain spouse practices, the AAA are
part of all faiths and can continue to be the core of a mixed marriage family.

Transmitting Religion and Practices to the Next Generation
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Figure 12. Jain families transmitting Jain practices to the next generation shows that half of the
Jains children have weaker Jain practices relative to their parents.
Upon marriage, young Jains are having children, and again a question arises: how does the level
of practice compare within these children relative to their parents, and what values and ideals
carry through from generation to generation? We observed that vegetarianism, as it did for
marriages with non-Jain spouses, remains a crucial practice in Jain families. In families where
one Jain spouse was married to a non-Jain spouse, 81% of children practiced vegetarianism-- a
figure comparable to the practice of vegetarianism in the parents. However, when it comes to
fundamental Jain practices such as Pathshala attendance, only 40% of the children of non-Jain
spouses attend or will attend Pathshala. This not only means that a majority of children in these
families will not experience formal teaching regarding our religion, but it may also imply that
there is a lack of community to support these families, as marriages to non-Jains are largely
forming in younger demographics. Perhaps another indicator of this burgeoning issue is the level
of practice for these children versus their parents. A majority (52%) of these children have levels
of practice weaker than their parents, signaling a negative outlook on Jain fundamentals in the
upcoming generation.

Recommendations: New methods of instruction for the Jain religion should be developed
apart from Pathshala attendance. In the section about limiting factors for the practice of
Jainism, time was the most popular option, indicating that Pathshala (which is typically a
half-day event) may pose a barrier to entry for some practitioners of the religion. Instead
of Pathshala, perhaps asynchronous work (through YouTube videos or a Coursera course,
for example) could allow students to learn at their own pace.
From the low percentage of Pathshala attendance for children with parents consisting of
one Jain and one non-Jain, possible reasons need to be discovered for this discrepancy. Is
it that Pathshala didn’t carry significance for the Jain parent? Is it simply integration into
two religions/societies (one Jain and one non-Jain) that may make Pathshala attendance
more difficult due to additional time constraints? Or is it something else? Regardless of
the reason, it’s crucial for temple leaders to understand and welcome families of Jains
married to non-Jains. Specific attention must be paid to these families to welcome
non-Jain spouses, programs must be conducted in English, clear easy-to-understand
explanations of rituals must be developed and handed out as well as explained during the
rituals.
Finally, weaker practices and a negative outlook on Jain fundamentals appear in the
children of Jains married to non-Jains. Like discovering reasons for low Pathshala
attendance for these children, it’s also crucial to understand why these children have
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weaker practices and a negative outlook on Jain fundamentals. Once these reasons are
understood, temple leaders can create a temple experience that better meets the needs of
these groups.

Future of Jainism (in North America) Results and Recommendations
It’s no secret that religions are concerned about their longevity, yet at the same time, they are the
most resistant to change. Over the course of history, religions have risen and fallen with the
waves of popularity, only lasting as long as conditions remain favorable. Tremendous changes
around us over the last 100 years require us to adapt rapidly. For example, the world’s knowledge
lies at our fingertips; billions of hours of entertainment are available; health care is leading to
longevity; loneliness and mental health will be the most prevalent conditions leading to
unhappiness; climate change will continue to create havoc, and much, much more. In such a
changing environment, Jain practices need to adapt-- but how?

Figure 13. Over 40% of Jains believe that Jain practices will decrease over the next 30 years.
The survey data gives us a strong insight into the future of Jainism and Jain practices in North
America. When asked “How do you believe Jain religious participation will change in the next
30 years?”, only about 30% of the respondents felt it will increase and 40% felt it will decrease.
The 19-29 year segment had the most negative outlook with only 24% saying it will increase and
45% saying it will decrease.
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Figure 14: Jains were highly opinionated in responding to a free response question on actions
Jains need to take to improve Jainism.

Jains United
The fractions within Jains, in practices, temples, and leaders have led to a highly divided
community in India. Many Jains in North America have desires to reduce their division. In a
response to a survey question, Jains should unite as one sect. We should harmonize rituals and
practices (e.g. prayers, Paryushan, pujas, etc.), 74% of the respondents agreed. Additionally, 61%
of Jains “wished some of the members in my community did not have strong sectarian views.”
Most of the younger Jains raised in North America are comfortable being Jains, and not Jains
belonging to specific sects as most of the Pathshalas are and the teachings are not sectarian.
Recommendation: Most Jains in NA wish to be united. Jains leaders must strive to build
temples that are unified. Religious celebrations must be sect (and language) blended and
balanced, and most importantly in executive and board meetings hidden sectarian
agendas are removed. Moreover, Jains should elect strong non-sectarian members to
leadership positions. Jain sangh members should be frequently reminded of the
“unification” and also specific steps the community is taking to be “non-political,
non-fractious”
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Friend Circle Determines our Present and Future Outlook
The survey question “the majority of my close friends are Jains,” 56% of the Jains raised in India
have the majority of their friends as Jains as compared to 25% raised in the US. Friends
influence our behavior, practice, outlook, and happiness. Even visiting the temple for Paryushan
or Diwali celebration or a summer picnic, the chances of participating are higher if my friends
are going. Influence on kids and their Jain outlook is strengthened and reinforced being in a
circle of Jain friends.
Recommendation: Pathshala continues to be the place to start friendships of a lifetime.
Jain parents should take every opportunity to bring their children to a Pathshala,
encourage them to go to YJA conventions, and have Jain friends with kids of similar age.

Raising Kids
The survey data shows a ~50% chance that Jain kids will marry non-Jains. They will not care
about which sect they belong to. They will mostly have non-Jain friends. They will be
vegetarians but will freely eat eggs in baked goods. They will most certainly consume alcohol.
And only about half of them will do the most basic prayers. They will have strong careers and
be financially strong. All in all, religion will play a very small part in their lives except for being
a vegetarian, which remains a core tenet of their lifestyle.
Recommendation: Even to achieve the above “baseline” with Jains kids growing up in
North America, parents and grandparents will have to work hard. To help the kids in
developing a strong Jain core, it will take a “village.” If the parents are busy,
grandparents will have to spend time and take the kids to Pathshala. Parents will have to
make and keep Jain friends and celebrate Jain functions at home and at the temple and
make these strong memories that the kids cherish. Temples and sanghs will have to adapt
and keep the kids engaged as competition for their time in studies, sports, extracurricular
activities, social media, and other distractions take priorities. The parents have to
continuously encourage the children to do prayers, with full knowledge of the meaning
and not hesitate to add Jain prayers in English. Additional easy to consume and short Jain
content will need to be created and easily accessible.

Jain Temple and Institutional Caretakers
Volunteers are the key to running Jain temples and institutions in North America. Over 23% of
Jains volunteer at least 4 hours a month with Jain organizations, and 13% of Jains volunteer with
non-Jain organizations at least 4 hours a month. This means that 36% of Jains spent at least 4
hours volunteering a month. Compared to Americans which had a volunteer rate of 24.9% in
2015. (School of Public Policy, DO Good Institute 1), Jains are over 10% higher.
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Recommendation: The joy of volunteerism must be learned at an early age and parents,
pathshala, and sanghs can create fun and healthy volunteering opportunities. Also, many
of the past sangh leaders may have stepped aside to give room to new generations of
leaders. These past sangh leaders, who are mostly retired, can be excellent volunteers.
Some may not have the technical savvy but paired together with younger volunteers can
make a strong force.

Embracing Technology
Many of the Jain laity in North America have a strong technical background. They have
embraced and are proficient at technology. With the Covid-19 pandemic, most Jain centers are
joining online for prayers, pravachans (religious discourses), and Pathshala for their kids. Many
of the kids do not have commutable access to a Pathshala and 64.5% of respondents have
expressed interest in an online Pathshala.
Recommendation: A centralized sect balanced Pathshala is needed to serve all Jain kids.
This Pathshala must focus on Jain teachings and the Jain Way of Life and focus less on
extensive stuti memorizations. Tools such as Google Classroom can be used or other
platforms can be deployed. Teachers from different Sanghs can be circulated with
different topics. One risk in an online Pathshala is parents will opt-in for this as compared
to an in-person Pathshala. Perhaps a hybrid approach can be implemented such that some
teaching can be online and some in person.

Where will Jains Leave Their Money?
Over 91.2% of Jains donate at least 1% of their earnings. In comparison, 92% of American
households made a charitable donation in 2017 and slightly less (87%) in 2020 with income of
$100,000 or more (Gallup). Households making $100,000 to $250,000 donated about 2.5%
(Financial Samurai 1) of their income. Jains in India are one of the largest donor groups. Given
that many of the Jains are first-generation with future financial obligations of tuition, marriage,
health, etc. appear to be more cautious with their donations.
Recommendation: Jain leaders should develop a path of “giving” for older Jains to donate
some of their wealth to the Sanghs that have served them as well as national Jain
organizations. However, many of these institutions are mired in politics and bickering and
risk turning off many of these donors.

Conclusion
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North American Jains overall are a happy and healthy lot. The data consistently shows laxity in
conduct and not following Jain principles in all domains amongst Jains in North America. At
times new practices such as vegan diet are being taken up but most of those people also consume
alcohol. Trends in mixed marriage are alarming as the majority of the Jains will be in mixed
marriages in 3rd and 4th generation unless proactive steps are taken. In younger NA raised Jains,
basic practice of saying Namokar Mantra is waning and minimal participation in rituals and Jain
festivals. The only way to strengthen the Jain core in current and future generations is to
continue and strengthen the resolve to internalize and act on the recommendations, innovate,
adapt, but not compromise on the core Jain principles.

Survey Next Steps
This survey was the first of its kind in North America. Such a survey can be done in other
countries including India with some changes. The survey length can also be shortened based on
your specific goals. For example, the set of questions regarding Jain practices where most of the
respondents scored over 95% can be removed. For maximum effectiveness, such a survey should
be conducted every 2 years with a focus on other topics including Jain’s view toward health and
aging, demographics, and profession.

Contact Information:
Please contact Suraj Sait at suraj_sait@outlook.com or Yogendra Jain at yokjain@gmail.com if
you would like access to the survey, data, or other feedback. Additional survey presentation is
available on www.jwol.org/survey.
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Appendix A: Survey Methodology Expanded
Marketing Channels. The survey was marketed through several channels, each of which
attempted to address a distinct subset of the Jain population in North America. These channels
are listed as follows:
1. Umbrella Organization Announcements. To target Jains involved in major religious
organizations, we sent out mailers/newsletters through JAINA, JITO, Jain World, and
YJA, and partnered with YJP to promote the survey at their annual conference. In total,
we sent out 3 mailers through JAINA (two of which were in their existing newsletters,
one of which was an individual newsletter), 1 newsletter through YJA, 2 newsletters
through JITO, and 1 newsletter through Jain World. These newsletters were staggered
throughout our survey campaign, with our culminating piece being the dedicated JAINA
mailer to close out the survey. This resulted in nearly ___ responses.
2. Physical Mailer. To target Jains with limited involvement in their temple communities,
but some involvement with JAINA, we developed a physical postcard that we sent out to
the entire mailing list for the annual JAINA calendar. Upon sending it out to the
approximately 14,000 addresses on that list, we received ~125 responses.
3. Social Media Campaigns. To target Jains who were active on social media platforms such
as Facebook, Twitter, Instagram, and WhatsApp, we created several pieces of marketing
collateral and posted on both our social media accounts and partnered with other
organizations to post on theirs. On Facebook, we sent direct messages to Jains asking
them to participate in the survey, posted in various groups, and posted on our account
weekly. As for Twitter, we sent direct messages to Jains asking them to participate in the
survey, reached out to famous members of the Jain community to try and gain their
support, and posted on our account weekly. We also created a video with YJA to raise
awareness about the survey, which they posted on their Twitter account. Regarding
Instagram, we used the same strategy as Twitter. Finally, through WhatsApp, we
messaged several of our friends and family members, reached out to senior JAINA and
JITO officers for their help in distributing the survey, and messaged several
miscellaneous groups (including one with Pathshala teachers from around the US). These
efforts netted us a large amount of visibility and helped promote the survey to several
Jain demographics.
4. Temple Officers Outreach. To target Jains with involvement in their temple communities,
we reached out to every single temple listed on the JAINA website. This, by and large,
was a vast effort to reach many Jains through the organizations closest to them: their
temples. Communicating with temple presidents, chairpersons, board members, executive
committee members, officers, and teachers, we spread the word about the survey and
encouraged these ranking officers to distribute it at the temple level. These efforts were
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instrumental in ensuring that our responses were representative across several
geographical areas.
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Appendix B: Survey Questionnaires
The following are the survey question screen shots.
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